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Editorial Comments: Circles in Transnational Entrepreneurship 

 

Prof. Dr. Jörg Freiling 

 

Transnational entrepreneurship has a lot of different faces. Transnational entrepreneurs appear as migrants 
or diasporans who want to found a business in a new country that may (or even not) become their new 
home. Facing some liabilities of foreignness (Nachum, 2003), they also have something meaningful to offer 
that can be termed ‘assets of foreignness’ (Freiling & Laudien, 2012). An answer to the question what such 

assets could be about is already given: the construct of ‘mixed embeddedness’ (Kloosterman et al., 1999) 

reveals that transnational entrepreneurs witnessed life in (at least) two different worlds, namely the country 
of origin and the host country. This often goes along with skills like intercultural competencies (Harima et 
al., 2016) that help them (a) transferring business concepts from one country to another or (b) to develop 
new business cases by connecting facets of the business world in the home and host country. Despite all the 
issues of assimilation or integration in the host country, this makes them appealing for the host society as 
they are drivers of diversity and enrichment.  

Nevertheless, when people move from one country to another, becoming a transnational entrepreneur is a 
very delicate decision to be made. Transnationals need a certain understanding of the new business 
environment to have an understanding what they do when founding a company. And they need to care for 
support as no venture can survive without any external resources. However, job opportunities may arise, but 
employment is often not that easy if people arrive in a new country. This may be one prominent reason why 
entrepreneurship among transnationals is much more favored than by the domestic population. Against this 
background, at first two sets of questions appear:  

(1) Why should people from other countries found a company and become entrepreneurs? In other 
words: what is the motivation of transnationals, particularly diasporans, to go for founding? 

(2) For whom do they found a company? What is their target market or target group in the first steps 
they make? Do they target the domestic population at the risk of being regarded as outsiders or rookies or do 
they approach the business by addressing people from their own ethnicity? In the last case, they face a 
smaller target market, but they target people they know at least in principle and, very often, personally. This 
gives rise to the impression that entrepreneurship in ethnic enclaves is a very viable attempt to start running 
a business. 

When diasporans – as one type of transnationals – found a business typically their transnational resource, 
constituting the above-mentioned asset of foreignness, develops over time. They gather experience by 
making business in their host country – maybe in connection with business in their home country or at least 
inspirations from there. Insofar, the notion of Moldaschl and Fischer (2004) holds that those transnational 
resources are resources of the generative kind: the more they are in use, the richer and more valuable they 
become (Freiling, 2004). However, what may happen in terms of developing transnational resources if 
people acting as transnational entrepreneurs accumulate experience, competencies and wisdom in a host 
country and consider to re-migrate to their country of origin? This leads us to the third set of questions 
related to recent issues of transnational entrepreneurship that closes the circle of transnational 
entrepreneurship:  

(3) What do we know about returnee entrepreneurs? What are the circumstances and what happens in 
terms of building transnational resources?  

2



LEMEX Research Papers on Entrepreneurship 2 (2017) 
 

The current state of knowledge on returnee entrepreneurship is rather poor and, thus, it is important to 
clarify what we already know about this particular kind of transnational entrepreneurs and what could stand 
on a potential research agenda.  

The following research papers have been developed with advanced students in a research seminar in 2017 at 
University of Bremen, Germany. The student teams developed condensed project reports of their research 
activities that transformed in the papers following up this editorial. One by one, the papers to some extent tie 
in the above-mentioned three sets of questions and provide first answers.  

Mane Narimanyan and Tatevik Narimanyan address the motivational foundations of becoming a diaspora 
entrepreneur. A core ambition of the paper is to connect findings that, to date, relate predominantly to 
particular types of diaspora entrepreneurship.  For an overview and a categorization, the paper identifies four 
different types of diaspora entrepreneurs. Another issue of the paper is the attempt to depart from a solely 
qualitative view on motivation and to take quantitative measurement aspects into account. In this vein, 
numeric relations between motivational factors were introduced.  

Nicoletta Capriuolo, Alessandro Cuman, Ambra Evandri, Federico Gianni and Arianna Saturni research on 
entrepreneurship in ethnic enclaves. Based on a literature-based content analysis, the authors develop a 
framework of determinants of self-employment and a model identifying performance indicators of ethnic 
ventures. The paper challenges traditional views od ethnic enclaves by shedding light on more recent 
settings with ethnic enclaves as a cohesive social body beyond solely geographical aspects.  

Lisa Ahuis, Myra Louise Grewe, Franziska Otten and Helena Rolf both summarize and analyze the state of 
the art in returnee entrepreneurship. As the field of returnee entrepreneurship is wide open, the authors frame 
their consideration by dwelling on the following research questions:  which aspects of returnee 
entrepreneurship have been studied so far and why? Moreover, they ask about the gaps of previous research. 
For a first access to available research results, the authors focus their paper on a limited set of criteria to 
locate the nature of literature contributions. This set considers discipline, methodology, country of origin 
and industry background of the relevant articles and provides readers with a first orientation as to this 
interesting and developing field of research.  

We hope that the papers provoke a vital discussion that enables advancing our knowledge on transnational 
entrepreneurship. 
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Motivations of Diasporans to Become Entrepreneurs 

Mane Narimanyan & Tatevik Narimanyan1 
 

 

Abstract 

This paper examines diasporans’ motivations to become entrepreneurs. Prior research mostly focuses on elaborating 
motivations of just one type of diaspora entrepreneur at once. This complicates direct comparisons of motivations 
between the different types of diaspora entrepreneurs. Thus, this paper aims to provide an overview of their motivational 
factors differentiated by four different types of diaspora entrepreneurs. Furthermore, previous works treat motivation as 
a merely qualitative factor, which impedes researchers to measure and process motivational data analytically. Therefore, 
this paper intends to create numeric relations between those motivational factors by quantifying them. As a result, this 
article abstracts motivational factors from existing literature and differentiates them according to diaspora entrepreneur 
type in a synoptical table. Concerning the quantification of motivation, this work suggests to let interviewees rank their 
motivations according to their importance on a pre-defined scale and to later visualize the preserved results in a bubble 
table.    
Keywords: diaspora, (im)migrant, ethnic, returnee, transnational, entrepreneurship, founder, minority business creation 
 

 

1. Introduction 

This literature review is dedicated to the analysis 
of diaspora entrepreneurs’ motivations1 to become 
entrepreneurs. Interestingly, there is no uniform 
definition of the term ‘diaspora entrepreneur’ 

(DE) amongst literature (Ojo, 2012). Kotabe, 
Riddle, Sonderegger and Täube (2013, p.3) define 
it as entrepreneurial activities of “emigrants who 

leave their countries of origin for a prolonged 
period of time but still demonstrate a strong link 
with their migration history […]”. In this paper the 

term ‘diaspora entrepreneurship’ is used as an 

umbrella term for the four different types of DEs 
the paper treats: transnational, returnee, migrant 
and ethnic, so given that Kotabe et al.’s definition 

of DE is appropriate and wide enough to embrace 
the definitions of all types of those DEs, we 
decided to use his definition for this work. As for 
the definition of those DE types for this paper, 
transnational entrepreneurs are defined as 
“immigrants who are engaged in border-crossing 
business activities involving their country of 
origin and destination” (Lin & Tao, 2012, p. 1), 

migrant entrepreneurs as “members of the first 

generation of immigrants (foreign born) who have 
started their business in the host country”, ethnic 
entrepreneurs as a more vague term encompassing 
“migrants of first, second, third or further 

generations starting a business in the host country” 

(Brzozowski, Cucculelli &  Surdej, 2015, p.3) and 
returnee entrepreneurs as people with a high 
educational status that have studied/worked in 
developed countries and returned to their  country 
of origin (COO)(mainly developing country) in 
order to start a business (Grosu, 2015, p.802).   

                                                 
1 Contact Person: Tatevik Narimanyan, University of Bremen, tatewik@narimanyan.de. 

For the course of the following literature review, 
two principle research questions were defined in 
order to focus this work on certain topics of 
interest:  
a) What are the differences and similarities of 
motivational factors of different DE types? 
b) Different motivational factors in order to make 
them more measurable, rankable and dynamic? 
So as to find the answers to the above mentioned 
research questions, consequential literature aims 
were set: 
a) To create an overview of DEs’ motivational 

factors according to DE type, and b) to create a 
numerical relation between those motivational 
factors. Consequently, this paper is important for 
researchers of the diaspora entrepreneurship area 
as well as for institutions interested in DEs’ 

motivations for regulatory activities (e.g. 
governments) like attracting a certain type of DE 
or setting laws for them. The purpose for them is 
to compare and differentiate motivational factors 
of different DE types a) at one glance given the 
overview and to get b) an incentive of quantitative 
methods for analyzing them analytically on a 
deeper level in the future.   
The structure of this paper is as follows: after the 
introductory part, the second chapter explains in 
detail this review’s aims, after which the third 

chapter presents our methodical approach to the 
review. The fourth chapter is dedicated to the 
paper results, followed by the last chapter which 
concludes our work including limitations, 
contributions and suggestions for future research. 
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2. Aims of this Literature Review 

In order to provide a meaningful contribution to the 
research area of DE’s motivations, it is necessary 
to define the specific aims of our literature review.   

2.1 Overview of motivational factors according to 
diaspora type 

Most studies focusing on diaspora 
entrepreneurship concentrate on no more than one 
type of DE. This makes analyzing and 
differentiating the motivations amongst these 
groups time-consuming and labor extensive. 
Hence, one aim of this paper is to provide a 
compact overview of different motivational 
factors differentiated by DE types in order to make 
it possible to analyze and compare the motives 
amongst DE types directly and easily.   

2.2 Creation of numeric relations between the 
motivational factors 

After synthesizing motivational factors, the 
second aim of this paper is to create relations 
among these determinants by quantifying and 
making them more dynamic, rankable as well as 
measurable. Numerical analysis of motivations 
would be important in many aspects, amongst 
them for the upper mentioned institutions. By 

fulfilling this aim to the study can make 
contributions on future research in this field.  
*Whenever referred to DE motivation in this paper, 
the motivations of Des for becoming entrepreneurs 
are meant, not their motivation for migration which 
have not been analyzed in this literature review 
 
3. Methodology 

3.1 Overall approach towards the literature 
review 

Once the aims of the literature review were set, a 
plan had to be elaborated which identified all the 
necessary steps for conducting the review and 
scheduled them. For this purpose, a time table has 
been developed for the present literature review 
(see Table 1).  In the left column, the number of 
the team meeting and the respective tasks 
discussed in that meeting are indicated. Tasks 
completed in group are blue, assigned individual 
tasks are red. The right column shows the dates 
when the group met and the time frame 
individuals had at their disposal to complete the 
correspondent red tasks from the left column. 

3.2 Classification of literature 

The literature classification was organized to 
create a better overview and structure of the topic. 
As most of the articles do not discuss DE in 

Table 1: The Time Table 
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general but concentrate on a special type of DE, it 
seemed sensible to classify them into the four 
diaspora-types this paper treats, which include 
ethnic, migrant, returnee and transnational 
entrepreneurs. DEs' motivational factors derived 
from the literature were so diverse that it was 
essential to categorize them into groups in order to 
simplify the later analysis. Thus, six categories of 
motivation were determined, namely: ‘frustration 

job market’, ‘better opportunities in country of 

residence (COR)’, ‘helping homeland’, 

‘networks’, ‘self actualization’ and ‘competitive 

advantages’.  

3.2.1 Excluding and Including Criteria 

All of the literature was mainly found by using 
Google’s large-scale search engine. To begin 
with, several basic key words were defined, such 
as ‘diaspora’, ‘(im)migrant’, ‘ethnic’, ‘returnee’, 

‘transnational’ or ‘entrepreneurship’. In order to 

enlarge the hit rate of the articles synonyms like 
‘founder’, ‘minority business creation’ and 

‘minority self-employment’ but also German key 

words such as ‘Einwanderer’, ‘Auswanderer’ and 

‘Unternehmertum’ were used during the data 

search process. With the total amount of 112 
collected articles and considering the existence of 
prior set criteria, literature had been either 
included or excluded for the further analysis. 
Figure 1 shows all the selection criteria that had 
been considered to reduce the findings to a total 
number of 28 qualified articles. 

3.3 Criteria for Literature Analysis 

Upon completing the data collection and 
selection, the qualified literature was analyzed 
descriptively as follows. In a first step pre-set 
motivation-related keywords as [‚motivation‘] 

‚motive‘, ‚inspiration‘, ‚reason‘ and ‘determinant‘ 

were searched inside the articles in order to 
quickly find the relevant parts where the articles 
were treating DEs’ motivations. To make sure that 

additional aspects of motivation wouldn’t be 

overlooked, reading the abstract and agenda as 
well as screening the analysis and results of the 
literature were prior defined as a systematic 
procedure. In a second step, all findings were 
listed in a data collection table (see Table 2), 
which at the end included the diverse motivational 
factors positioned at the left column, the related 
type of DE placed in the middle column and the 
associated sources that can be found on the right 
slot.  For the further analysis, it would be 
necessary to provide a more structured overview 
of the findings. Hence, each pre-set motivational 
group as well as each type of DE was highlighted 
in a different color. This would lead to a better 
understanding of the connections of the various 
types of motivations and DEs plus help to define 
the final results and make it easier to figure out 
literature gaps, limitations as well as show up the 
future research perspective in the respective field.  

4. Results 

Results have to be directly linked to the aims of the 
literature review. As our first aim was to create an 
overview of the motivations of DE differentiated 
by DE type, the first part of the results refers to that 
first aim. The other aim was to create relations 
between the motivational factors by quantifying 
them, referred to in the second part of the results.   

4.1 Overview of motivational factors according to 
diaspora type 

Literature often categorizes diaspora 
entrepreneurship and its motivations according to 
‘necessity entrepreneurship’ and ‘opportunity 

entrepreneurship’ (Lin & Tao, 2012). Necessity 

entrepreneurs would be motivated to become self-
employed by so called push factors which ‘drive’ 

them into entrepreneurship, opportunity 
entrepreneurs by pull factors which ‘motivate’ 

them to become self-employed.  

Studies have shown that migrant entrepreneurs are 
pushed to self-employment by the factor of having 
better opportunities in the COR, as they e.g. would  

Inclusion Criteria Exclusion Criteria 

1. Literature focusing directly on motivation of 
diaspora entrepreneurs 

2. Studies addressing the motivation of diaspora 
entrepreneurs in/from a specific country  

3. Studies analyzing a specific type of diaspora 
entrepreneur 

4. Studies with precise listing of motivational factors 
5. Empirical Studies, grey literature 

1. Studies’ language is other than German/English 
2. Studies focusing on diaspora investment in COO 
3. Studies focusing on governmental action or policies to 

encourage diaspora entrepreneurship 
4. Studies concentrating on refugee entrepreneurship 
5. Studies where the main focus was not on diaspora 

entrepreneurship 
6. Articles unavailable electronically/for free 
7. Low-rates journals, master thesis, unreliable works 

Figure 1: Inclusion and Exclusion Criteria 
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Motivation Diasporaart Quelle 

Creating employment for themselves and others as an 
alternative for low payed job, as they don’t know language 

migrants Mbuh DeLancey, R. (2014) 'Entrepreneurship and Immigration: A Study of Africans in 
the Korean Economy', Internatonal Journal of Knowledge and Innovation in Business, 
Vol 1, No. 1, pp.1-20. 

Low earnings due to low education, skills, employment 
status of country  

ethnics Ojo, S. (2013) 'Diaspora Entrepreneurship: a study of Nigerian entrepreneurs in London', 
PhD disseration, University of East London, p.65 

Less risk driven ethnics Parker, S.C. (2004) 'The Economics of Self-employment and Entrepreneurship', 
Cambridge University Press, New York, p.63 

Job prospects for ethnic minorities in some countries are 
poor (UK), especially in hard economic times 

ethnics Aigner, P. (2012) 'Ethnisches Unternehmertum als Chance sozio-kultureller Integration? 
Entwicklung eines system- und integrationstheoretischen Modells', SWS-Rundschau, 
Vol. 52, No. 4, p.395. 

Unlived live in homeland ethnics Kontos, M. (2004) ‘Considerations on the biographical embeddedness of ethnic 

entrepreneurship’ in Chamberlayne, P. Bornat, J., & Apitzsch, U. (Eds): Biographical 

methods and professional practice. An international perspective, The Policy Press, 
Bristol, UK, p.67 

Survive with entrepreneurship because discriminated, high 
education, recognize opportunities 

migrants Ekwulugo, F. (2006) 'Entrepreneurship and SMEs in London (UK): Evaluating the role of 
black Africans in this emergent sector', Journal of Management development, Vol. 25, 
No. 1, p. 72 

Have social network and exchange entrepreneurial  
information gives motivation à depends on country! 

migrants Cook, M., Ekwulugo, F., & Fallon, G. (2004) 'A two regional comparative study of UK 
East African businesses', Proceedings of 5th International Conference of International 
Academy of African Business & Development, Atlanta, Georgia, USA, p. 150. 

Self actualisation, competitive advantage,  migrants Ojo, S. (2012) 'Ethnic Enclaves to Diaspora Entrepreneurs: A Critical Appraisal of Black 
British Africans' Transnational Entrepreneurship in London', Journal of African Business, 
Vol. 13, No. 2, pp.145-156 (p. 150) 

Freedom of mobility and helping home country migrants Ojo, S. (2012) 'Ethnic Enclaves to Diaspora Entrepreneurs: A Critical Appraisal of Black 
British Africans' Transnational Entrepreneurship in London', Journal of African Business, 
Vol. 13, No. 2, pp.145-156 (p. 150) 

Frustration with business environment in Host country migrants Ojo, S. (2012) 'Ethnic Enclaves to Diaspora Entrepreneurs: A Critical Appraisal of Black 
British Africans' Transnational Entrepreneurship in London', Journal of African Business, 
Vol. 13, No. 2, pp.145-156 (p. 150) 

Recognisability of own competences to fill a gap in the 
market 

ethnics Ebner, A., Wösten, B (2007)'Transnationales Unternehmertum - Theoretische Zugänge 
und empirische Befunde aus der Metropolregion Frankfurt/Rhein-Main, S. 762 

Wish for independence ethnics Ebner, A., Wösten, B (2007)'Transnationales Unternehmertum - Theoretische Zugänge 
und empirische Befunde aus der Metropolregion Frankfurt/Rhein-Main, S. 762 

Professional dissatisfaction, improvement of the financial 
situation, self-realization 

ethnics Ebner, A., Wösten, B (2007)'Transnationales Unternehmertum - Theoretische Zugänge 
und empirische Befunde aus der Metropolregion Frankfurt/Rhein-Main, S. 762 
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Good embeddedness in both cultures ethnics Ebner, A., Wösten, B (2007)'Transnationales Unternehmertum - Theoretische Zugänge 

und empirische Befunde aus der Metropolregion Frankfurt/Rhein-Main, S. 762 

Unsatisfied professional situation, poor career prospects ethnics Bednar, M. (2012) 'Ethnische Identität und Unternehmertum Eine Untersuchung lokaler 
Ethnischer Ökonomien in Wien', p.71 

Knowing about an ethnic niche market such as food ethnics Bednar, M. (2012) 'Ethnische Identität und Unternehmertum Eine Untersuchung lokaler 
Ethnischer Ökonomien in Wien', p.71 

Communicating experience in COO ethnics Bednar, M. (2012) 'Ethnische Identität und Unternehmertum Eine Untersuchung lokaler 
Ethnischer Ökonomien in Wien', p.71 

The right networks in COR ethnics Bednar, M. (2012) 'Ethnische Identität und Unternehmertum Eine Untersuchung lokaler 
Ethnischer Ökonomien in Wien', p.72 

Self-reliance ethnics Bednar, M. (2012) 'Ethnische Identität und Unternehmertum Eine Untersuchung lokaler 
Ethnischer Ökonomien in Wien', p.72 

Desire to convey one's own culture ethnics Bednar, M. (2012) 'Ethnische Identität und Unternehmertum Eine Untersuchung lokaler 
Ethnischer Ökonomien in Wien', p.73 

In emerging and developing countries economy grows 
rapidly and new business chances appear 

migrants (descending) Harima, A., Elo, M. and Freiling, J. (2016) ‘Rich-to-poor diaspora ventures: how do they 
survive?’, Int. J. Entrepreneurship and Small Business, Vol. 28, No. 4, pp.391–413. 
(p.404) 

Low capital requirements migrants (descending) Harima, A., Elo, M. and Freiling, J. (2016) ‘Rich-to-poor diaspora ventures: how do they 
survive?’, Int. J. Entrepreneurship and Small Business, Vol. 28, No. 4, pp.391–413. 
(p.404) 

Developing markets are not yet satured --> business 
opportunities, copying from COO 

migrants (descending) Harima, A., Elo, M. and Freiling, J. (2016) ‘Rich-to-poor diaspora ventures: how do they 
survive?’, Int. J. Entrepreneurship and Small Business, Vol. 28, No. 4, pp.391–413. 
(p.404) 

Middle-Class Dilemma migrants (descending) Harima, A., Elo, M. and Freiling, J. (2016) ‘Rich-to-poor diaspora ventures: how do they 
survive?’, Int. J. Entrepreneurship and Small Business, Vol. 28, No. 4, pp.391–413. 
(p.404) 

Favorable social networks transnationals Portes, A., Haller, W., Guarnizo, L. E. (2001) 'Transnational Entrepreneurs: The 
Emergence and Determinants of an Alternative Form of Immigrant Economic 
Adaptation', Working Paper Series (WPTC-01-05), p. 21 

Good social embeddedness transnationals Portes, A., Haller, W., Guarnizo, L. E. (2001) 'Transnational Entrepreneurs: The 
Emergence and Determinants of an Alternative Form of Immigrant Economic 
Adaptation', Working Paper Series (WPTC-01-05), p. 21 

Departure caused by major traumatic event, resettlement in 
close proximity to each other 

transnationals Portes, A., Haller, W., Guarnizo, L. E. (2001) 'Transnational Entrepreneurs: The 
Emergence and Determinants of an Alternative Form of Immigrant Economic 
Adaptation', Working Paper Series (WPTC-01-05), p. 22 
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Need for achievment, control over own life ethnics Volery, T. (2007) 'Ethnic entrepreneurship: a theoretical framework', in: León-Paul, D. 

(Ed.) ‘Handbook of Research on Ethnic Minority Entrepreneurship: A Co-evolutionary 
View on Recourse Management, Cheltenham, Edward Elgar Publishing, p. 36 

Knowledge not available to others ethnics Volery, T. (2007) 'Ethnic entrepreneurship: a theoretical framework', in: León-Paul, D. 
(Ed.) ‘Handbook of Research on Ethnic Minority Entrepreneurship: A Co-evolutionary 
View on Recourse Management, Cheltenham, Edward Elgar Publishing, p. 36 

Suitable networks ethnics Volery, T. (2007) 'Ethnic entrepreneurship: a theoretical framework', in: León-Paul, D. 
(Ed.) ‘Handbook of Research on Ethnic Minority Entrepreneurship: A Co-evolutionary 
View on Recourse Management, Cheltenham, Edward Elgar Publishing, p. 36 

Migrants feel exploited by employers ethnics Bosswick, W. (2010) 'Ethnic Entrepreneurship', European Foundation for the 
Improvement of Living and Working Conditions (2010), Dublin, Ireland, p.24 

High education, low job opportunities ethnics Bosswick, W. (2010) 'Ethnic Entrepreneurship', European Foundation for the 
Improvement of Living and Working Conditions (2010), Dublin, Ireland, p.24 

Work below skill level, frustration ethnics Salaff, J. W.,  Greve, A., Wong, S.-L., Ping, L., X., L. (2002) ' Ethnic Entrepre-neurship, 
Social Networks, and the Enclave', p.15, in Yeoh, B., Kiong, T.C., Charney, M., W. (Ed., 
2003) 'Approaching Transnationalism: Transnational So-cieties, Multicultural Contacts, 
and Imaginings of Home', Kluwer Academic Pub-lishers, Boston, pp.15 

Homeland sentiments returnees Lin, X., Tao, S. (2012) 'Transnational entrepreneurs: Characteristics, drivers, and success 
factors', Journal of International Entrepreneurship, Vol. 10, No. 1, p. 13 

More promising opportunities returnees Lin, X., Tao, S. (2012) 'Transnational entrepreneurs: Characteristics, drivers, and success 
factors', Journal of International Entrepreneurship, Vol. 10, No. 1, p. 13 

Family ties  returnees Grosu, R.M., (2015) 'Best practices in the field of returnee entrepreneurship', Amfiteatru 
Economic Journal, Vol. 17, No. 39, p. 805 

Access to local markets returnees Grosu, R.M., (2015) 'Best practices in the field of returnee entrepreneurship', Amfiteatru 
Economic Journal, Vol. 17, No. 39, p. 805 

Pride to contribute to economic development of COO 
returnees Grosu, R.M., (2015) 'Best practices in the field of returnee entrepreneurship', Amfiteatru 

Economic Journal, Vol. 17, No. 39, p. 805 

Lower business costs 
returnees Grosu, R.M., (2015) 'Best practices in the field of returnee entrepreneurship', Amfiteatru 

Economic Journal, Vol. 17, No. 39, p. 805 

Incentives offered by government 
returnees Grosu, R.M., (2015) 'Best practices in the field of returnee entrepreneurship', Amfiteatru 

Economic Journal, Vol. 17, No. 39, p. 805 
Transfer of business idea from COR to COO returnees Grosu, R.M., (2015) 'Best practices in the field of returnee entrepreneurship', Amfiteatru 

Economic Journal, Vol. 17, No. 39, p. 805 
Social networks in COO returnees Grosu, R.M., (2015) 'Best practices in the field of returnee entrepreneurship', Amfiteatru 

Economic Journal, Vol. 17, No. 39, p. 805 
Social security, better environment, better business 
opportunity 

transnationals Lin, X., Tao, S. (2012) 'Transnational entrepreneurs: Characteristics, drivers, and success 
factors', Journal of International Entrepreneurship, Vol. 10, No. 1, p. 15 
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Self-reliance transnationals Ebner, A., Wösten, B (2014) 'Transnationales Unternehmertum - Theoretische Zugänge 

und empirische Befunde aus der Metropolregion Frankfurt/Rhein-Main', Kongresses der 
Deutschen Gesellschaft für Soziologie, Frankfurt am Main, p. 761 

Socio-economic reasons -> making a livelihood migrants (descending) 

Portes, A., Guarnizo, L.E., Haller, W.J. (2002) 'Transnational Entrepreneurship: An 
Alternative Form of Immigrant Econoic  Adaptation', American Sociological Review, 
Vol. 67, No. 2, p. 288 

Sociopolitical, economical and financial reasons migrants (descending) 

Liargovas, P.G., & Skandalis, K.S. (2012) 'Motivations of migrant entrepreneurship in 
Greece: a factor analysis approach', Journal 
 of Small Business and Enterprise Development, Vol. 19, No. 4, p.635 

Obligation to contribute to the development of COO ethnics 

Riddle, L., Brinkerhoff, J. (2011) 'Diaspora entrepreneurs as institutional change agents: 
The case of Thamel.com', International Business Review, Vol. 20, p.671 

Institutional weaknesses ->  better opportunities in distant 
lands ethnics 

Riddle, L., Brinkerhoff, J. (2011) 'Diaspora entrepreneurs as institutional change agents: 
The case of Thamel.com', International Business Review, Vol. 20, p.671 

Unemployment and discrimination ->undertake the self-
employment ethnics 

Constant, A., Shachmurove, Y., Zimmermann, K. F. (2003) 'What Makes an Entrepreneur 
and Does It Pay? Native Men, Turks, and Other Migrants in Germany', IZA Discussion 
Paper Series, No. 940, p.2 

Undertake risks in order to better lives (financial) ethnics 

Constant, A., Shachmurove, Y., Zimmermann, K. F. (2003) 'What Makes an Entrepreneur 
and Does It Pay? Native Men, Turks, and Other Migrants in Germany', IZA Discussion 
Paper Series, No. 940, p.2 

Personal and external factors -> lack of job or career 
prospects migrants 

Immigrant Entrepreneurship in South Africa: 
Current Literature and Research Opportunities, Olawale Fatoki; J Soc Sci, 40(1): 1-7 
(2014); p.2//Source:Kirkwood J 2009. Motivational factors in a push-pull theory of 
entrepreneurship.  
Gender in Man: An Int J, 24(5): 346-364./ S.2 

Alternative to undesirable blue-collar occupations migrants 

Korean Immigrants in Los Angeles; Min, Pyong Gap,Volume V.  
1989-90 - California Immigrants in World Perspective: The Conference Papers, April 
1990; p. 12/13// 
Source:Min, Pyong Gap, 1984b “From White-Collar Occupations to Small Business: 
Korean Immigrants’ Occupational Adjustment.” The Sociological Quarterly 25: 333-352. 

Higher living standard migrants 

Korean Immigrants in Los Angeles; Min, Pyong Gap,Volume V.  
1989-90 - California Immigrants in World Perspective: The Conference Papers, April 
1990; p. 16// 
Source:Min, Pyong Gap, 1984b “From White-Collar Occupations to Small Business: 
Korean Immigrants’ Occupational Adjustment.” The Sociological Quarterly 25: 333-352. 

Higher level of ethnic attachment -> networks migrants 

Korean Immigrants in Los Angeles; Min, Pyong Gap,Volume V.  
1989-90 - California Immigrants in World Perspective: The Conference Papers, April 
1990; p. 24// 
 Source:Min, Pyong Gap, 1984b “From White-Collar Occupations to Small Business: 
Korean Immigrants’ Occupational Adjustment.” The Sociological Quarterly 25: 333-352. 
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Chance: individual upward mobility migrants 

KOREANS IN THE UNITED STATES: ECONOMIC ACHIEVEMENT AND 
ASSIMILATION, 
YOUN-SUK KIM, FRANK NAUGHTON; KOREA JOURNAL OF POPULATION 
AND DEVHOPMENT; Volume 22, Number 2, December 1993; p. 187// 
Source: Park, Insook Han, James T. Fawcett, Fred Arnold, and Robert W. Gardner. 1990./ 
S.105 
Korean Immigrants and U.S. Immigration Policy: A Predeparture Perspective. Honolulu: 
East-West Population Institute. 

Improve their economic status/economic success migrants 

KOREANS IN THE UNITED STATES: ECONOMIC ACHIEVEMENT AND 
ASSIMILATION, 
YOUN-SUK, KIM, FRANK NAUGHTON; KOREA JOURNAL OF POPULATION 
AND DEVHOPMENT; Volume 22, Number 2, December 1993; p. 187//Source: Hurh, 
Won Moo and Kwang Chung Kim. 1984/ p.49.  
Korean Immigrants in America: A Structural Analyis of Ethnic Confinement and 
Adhesive Adaptation. Madison, NJ: 

Need for achievement 
ethnics 

Masurel, Tastan (2001) 'Motivation and Performance Conditions for Ethnic 
Entrepreneurship', Growth and Change, Vol. 33 No. 2 pp.238-260, p.248 

Lack of other opportunities, unemployment migrants 

Tolciu, A., Schaland, A. El- Cherkeh, T. (2010) 'Migrant Entrpreneurship in Hamburg: 
Results from a Qualitative Study with Turkish Entrepreneurs', p.15. Available at: 
http://www.hwwi.org/uploads/tx_wilpubdb/HWWI_Research_Paper_3-22.pdf 

Economic, political, financial, and sociocultural factors migrants 

Newland, K.,Tanaka, H. (2010) 'Mobilizing Diaspora Entrepreneurship for Development', 
Migration Policy Institute, Washington, DC:; (2010); p.7 

Job creation and economic growth in their native lands returnees 

Newland, K.,Tanaka, H. (2010) 'Mobilizing Diaspora Entrepreneurship for Development', 
Migration Policy Institute, Washington, DC:; (2010); p.20 

Table 2: Data Collection Table
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get governmental support in the form of funding 
and support programs which they will not receive 
in their COO due to economic circumstances 
(Riddle & Brinkerhoff, 2011). Another push-factor 
for migrant entrepreneurs would be the feeling of 
being exploited by their employers in the COR due 
to their limited knowledge concerning their (labor) 
rights or discrimination, which can be proven by 
the number of hours worked in excess of the 
maximum limit and the associated inadequate 
payment (Ekwulugo, 2006). The European 
foundation for the improvement of living and 
working conditions found out that the same factor 
is also true for ethnic entrepreneurs (Bosswick, 
2010). In addition to that, ethnic entrepreneurs are 
pushed to become self-employed in the COR due 
to labor market frustration. This frustration arises 
when they are high educated but at the same time 
discriminated because of socio-political 
circumstances in the COR. Against this 
background they have very low job opportunities 
and decide to become self-employed as a last resort 
(Salaff, Greve, Wong, & Ping, 2002). Studies show 
that the same push-factor is also correct for migrant 
entrepreneurs (Ojo, 2012). Two more push-factors 
that apply to both, migrant and ethnic entrepreneurs 
are, first, that unemployment and a lack of 
education would bring low earning in the COR 
which in turn would lead to the necessity of setting 
up an own business in order to avoid a financial 
crisis (Constant, Shachmurove, & Zimmermann, 
2003; Tolciu, Schaland, & El-Cherkeh., 2010), and 
second, that job prospects are poor for migrant and 
ethnic entrepreneurs because of the social 
exclusion which is mostly linked with the lack of 
language skills that would again force them to 
become an entrepreneur in the COR  (Fatoki, 2014; 
Aigner, 2012). Only one push-factor could be 
found for transnational DE: when migrants’ 

departure to the COR is caused by traumatic events 
in their COO affecting their whole ethnic group 
(e.g. war) and they resettle in geographic proximity 
to each other in the COR, then this whole context 
acts as a push factor to them to become 
transnational entrepreneurs (Portes, Guarnizo, & 
Haller, 2001). Push-factors for returnee 
entrepreneurs were not named by the literature that 
has been selected for this research paper.   
Table 3 sums up all literature findings that display 
different push-factors that motivated necessity 
entrepreneurs to start their business in the COR. 
Next to push-factors the literature also comes along 
with pull factors that draw opportunity 
entrepreneurs to become self-employed in their 
new locations.  An important and often mentioned 

pull-factor for migrant entrepreneurs and ethnic 
entrepreneurs is the opportunity of self-
actualization given by the COR as well as their 
great wish of independency, which is not as easy to 
achieve in the COO due to governmental 
restrictions and limitations (Ojo, 2012; Ebner & 
Wösten, 2007). In addition, both groups are 
motivated by the wish to transfer their own culture 
to the COR, as that would satisfy them and give 
them the feeling of doing something good for their 
people and their COO (Bednar, 2012; Ojo, 2012). 
This pull-factor, which be referred to as the concept 
of “homeland sentiment” does also apply for 

returnee entrepreneurs (Lin & Tao, 2012). In 
addition to that, returnee entrepreneurs have the 
wish to contribute to the economic development of 
their COO (Newland & Tanaka, 2010).   Further, 
the possibility of having a higher social status in the 
COR often pulls migrant and ethnic entrepreneurs 
to starting their own business in the COR (Masurel, 
Nijkamp, Tastan, & Vindigni, 2001). Literature 
findings also prove that extended service and 
product demands due to globalization would lead 
migrants and ethnics to self-employment (Harima, 
Elo, & Freiling, 2016), as they would use their 
competitive advantages -which can be individual or 
country specific- to meet the requirements (Ebner 
& Wösten, 2007).    
All four DE groups are motivated for self-
employment by the disposal of relevant networks 
in the COR, as they would get a lot of personal and 
technical support from them. This is mostly owed 
to the fact of a high level of ethnic attachment and 
of the large concentration of ethnic groups in 
certain areas (Min, 1990; Cook, Ekwulugo, & 
Fallon, 2004; Bednar, 2012; Portes et al., 2001; 
Grosu, 2015). Furthermore, all four DE groups are 
pulled to self-employment through the good 
business environment in the COR (COO for 
returnees) (Lin & Tao, 2012; Ojo, 2012; Grosu, 
2015; Riddle & Brinkerhoff, 2011).  As the same 
for the three DE groups migrant, ethnic and 
returnee is the fact that they have a good 
embeddedness in both cultures (COO and COR), 
which includes that they possess the relevant know-
how, education, connections etc. and thereby are 
able to transfer a business idea from one to the other 
country (Grosu, 2015; Ebner & Wösten, 2007). 
While a good business environment and being 
embedded in both countries are motivational 
factors that apply to both forms of migrant 
entrepreneurs (descending and ascending, green in 
the table), there were also shown a few factors by 
the literature that only apply to descending 
migrants (red in the table). Those were for example  
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low capital requirements in the COR, the 
opportunity of developing certain markets that are 
not yet sutured or the so called “middle-class 
dilemma” in the COO in which the DE are stuck in 

middle class and therefore take the migration to the 
COR as an opportunity to start entrepreneurship 
and better their financial situation (Harima et al., 
2016).   As for transnational entrepreneurship 
literature shows a good social embeddedness as a 
pull-factor (Portes et al., 2001). One more 
motivational factor that can be assigned to 
transnational entrepreneurs is the social security 
they get in the COR (Lin & Tao, 2012). Returnee 
entrepreneurs often become self-employed because 
of the fact that they see more promising 
opportunities in starting a business in the COO (Lin 
et al., 2012). The advantage of having access to the 
local markets in COO and COR, having lower 
business costs in the COO as well as deep family 
ties in the COO (Grosu, 2015) strengthen them in 
their entrepreneurial decision. All in all, this review 
shows that returnee and transnational entrepreneurs 
are rather pull- than push-factor driven when 
compared to ethnic and migrant entrepreneurs, 
which might be due to their mostly higher 
economic/financial status. Furthermore, research 
shows that ethnic and migrant entrepreneurs share 
similar push – and pull motivations, which could be 
explained by the similarity of their DE types. 
Moreover, their motivations are strongly related to 
cultural and social factors, whereas motivations of 
returnees and transnationals rather refer to business 
and economy factors, which might be owed to their 
overall higher business orientation compared to 

ethnic/migrant entrepreneurs who are more likely 
to struggle with job market frustration in the COR. 
Table 4 sums up all literature findings that display 
different pull-factors that motivated opportunity 
entrepreneurs to start their business in the COR.  

4.2 Overview of motivational factors standing in 
relation to each other 

The creation of an overview of motivational factors 
according to DE type covered our first aim. 
Nevertheless, it makes comparison and analysis of 
the motives possible only to a certain degree, as the 
factors are static and not related. Therefore, as a 
second depiction of our literature synthesis and 
analysis, we wanted to create an overview of the 
motivational factors and relate them to each other 
numerically. For this depiction, we created the 
‘Bubble Table’ which is shown in Figure 2. The 
Bubble Table is based on the literature we used as 
it is supposed to relate directly to the motivational 
factors depicted in Tables 3 and 4. This has the 
purpose of showing its advantages on a practical 
and direct example. The limitations to this 
approach are being discussed later on.    
Explanation “Bubble Table”: The legend on the 

very right shows which bubble color represents 
which motivational factor. There are six superior 
motives in total, as we grouped similar 
motivations. The actual Bubble Table consists of 
four boxes, each box standing for one DE type. The 
bubbles in each box show which motivations are 
relevant for the respective DE in order to start 
entrepreneurial activities. Their presence depends 
from whether or not they were mentioned as 
motivation for DEs in our literature. The size of the  

Migrant/Diaspora Ethnic Returnee Transnational 
More possibilities in COR Job prospects for ethnic 

minorities poor in some 
COR 

 Departure caused by 
traumatic event affecting 
whole ethnic group, 
resettlement in close 
proximity to each other 

Creation of self- 
employment as  feeling 
exploited in the COR 
market 

Feel exploited by employer   

Creation of employment as 
highly educated, but 
discriminated in COR 

High education, low job 
opportunity  frustration 

  

Low earnings due to low 
education or 
unemployment in COR  
improvement of financial 
situation 

Low earnings due to low 
education or 
unemployment in COR  
improvement of financial 
situation 

  

Social Exclusion    

Table 3: Overview of the motivational Push-Factors differentiated by DE Type 
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bubbles shows how important the given motivation 
is for the DE to start entrepreneurship. Size is 
proportional to the amount of literature that listed 
that particular factor as a motivation for the DE. So, 
if from 20 relevant studies 10 said that ‘self-
actualization’ is a relevant motivational factor, then 

the ‘self-actualization’-bubble would be a 10 in 
size. Consequently, bubbles of one box stand in a 
relation to each other: if the motivational factor 
‘frustration’ was mentioned by 10 studies and 

‘networks’ by 5, then the ‘frustration’ bubble is 

twice as big as the ‘networks’ bubble. As a result, 

bubble sizes with more or less preciseness give 
evidence about the relevance of the motivational 
factors for DEs to start entrepreneurship.  

5. Conclusion and Discussion 

5.1 Limitations 

This chapter is dedicated to the limitations of this 
literature review. It will point out both: limitations 
of the literature we considered (depicted as 
literature gaps) and limitations of this paper.  

5.1.1 Limitations of the literature 

Most of the diaspora entrepreneurship studies we 
came across focus on entrepreneurs descending 
from African countries or China, particularly 
studies concerning returnee entrepreneurship. 
Losing sight of other countries might hold back not 
yet discovered motivational factors, which would 
add to the diversity of researched motivations and 
thus change the overall results. Furthermore, there 
is very limited research to the motivational factors 
of returnee (especially push-factors, e.g. for those 
who returned to their home country involuntarily), 
transnational and descendant entrepreneurs, which 
out of the same reason as mentioned above might 
bias the outcomes of overall diaspora 
entrepreneurial motivations. Furthermore, as 
motivation is an individual feeling or inner state 
that can’t be controlled, there is a probability that 

respondents have not always revealed their 
innermost motivations, but rather have indicated 
other motivational factors, which might also bias 
overall results (Ojo, 2013). As far as we have 
researched, there have been no approaches for 
quantifying motivation and thus making it 

Migrant/Diaspora Ethnic Returnee Transnational 

Relevant social networks in 
COO and COR 

Self-actualisation and 
independence 

Homeland sentiments Favorable social 
networks 

Self-actualisation and 
independence 

Social prestige More promising opportunities Good social 
embeddedness   

Competitive advantage to 
fill market gap 

Extended service and product 
demand due to globalization 

Family ties Social security 

Freedom of mobility Good business environment in 
COR 

Access to local markets Good business 
environment 

Helping home country Good embeddedness in both 
cultures  idea transfer 

Wish to contribute to 
economic development of 
COO 

 

Social Prestige Wish to transfer own culture Lower business costs  

Extended service and 
product demand due to 
globalization  

Competitive advantage Incentives offered by 
government 

 

Good business 
environment in COR 

Suitable network in COR Transfer of business idea from 
COR to COO 

 

Good embeddedness in 
both cultures idea 
transfer 

 Social networks in COO and 
COR 

 

Wish to transfer own 
culture 

   

Low capital requirements     

Developing markets are not 
yet satured  

   

Middle-class dilemma    

Table 4: Overview of the motivational Pull--Factors differentiated by DE Type 
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measurable and dynamic, nor have there been 
studies depicting interdependencies between 
motivational factors, which also reflects a literature 
gap.   

5.1.2 Our paper 

As for the work on this literature review, the 
following limitations are to be stressed: First, as we 
filtered the broad palette of DE literature according 
to our exclusion/inclusion criteria and only 
included 28 studies, we might have missed 
important findings in the outsourced literature and 
thus our results might not be complete. As for the 
synthesized motivation-overview, it has to be 
emphasized that listed factors for one special DE 
type might also be true for the other type where 
they could not be listed due to the lack of literature 
evidence. Further, for this aspect again, the limited 
amount of literature used plays a role in the 
restricted completeness of the overview. Further 
constraints are the limitations regarding our 
method of quantifying motivation. Results are 
based on the number of used literature that graded 
the respective motivational factor as relevant and 
not on the actual quantified opinions of DEs, which 
would be a lot more representative and relevant. In 
addition, numerous calculations between the 
bubbles in the Bubble Table  are likely to be biased, 
as the table is based on literature and not on 
numeric data, which means that calculations can be 
conducted only on the ordinal scale and not on a 
ratio scale. For example, a bubble with size “10” 

can’t be said to be twice as relevant as a bubble 

sized “5” but just ‘more relevant’. Moreover, 

although bubbles can be compared within the 
boxes, they shouldn’t be compared between the 

boxes, as the numbers of literature available for 
each type of DE varied strongly from each other 
and thus don’t give a base for meaningful and 

consistent comparison. Another limitation is that 
the results of this table were created based on a very 
limited number of literature (the 28 studies we used 
for the literature review), which also might bias the 
outcome, as a consideration of a higher number of 
data might have led to a more precise and relevant 
result. The fact that we assembled motivational 
factors into six superior groups can also be a reason 
for biased results, as more groups and thus more 
differentiated motivational factors might have led 
to more precise results. Nevertheless, the Bubble 
Table is a suggestion of how to depict numerical 
motivational results and not how to quantify 
motivation; hence the limitations of the 
quantification methods we used have to be 
considered separately from the Bubble Table itself.    

5.2 Contribution 

The overview-tables (Tables 3 & 4) of 
motivational factors of the four types of DEs make 
it possible to compare them at one glance, which 
couldn’t be found in previous literature and which 

complete our first aim. In addition, the ‘Bubble 

Table’-concept was suggested as a model to present 
certain interrelations of motivational factors among 
each other which in the context of this table can be 
developed and improved by researchers for future 
studies. Furthermore, the literature analysis 
brought new research gaps and the new research 

Figure 2: The Bubble Table 
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field of quantified motivation which can be a base 
for further research.   

5.3 Future Perspective 

Future studies should concentrate on migrants 
descending from countries other than African 
countries or China in order to tap the full potential 
of motivational diversity. Additionally, more 
studies should be conducted on motivations of 
returnees who returned to their COO involuntarily, 
as well as transnational and descendant 
entrepreneurs, given that they also might bring in 
new motivational findings and thus enrich the base 
for driving results. During the analysis of the 
relevant literature, it was noticeable that there was 
no study concentrating exclusively on the 
motivation of DE of the ‘1.5 generation’2, which 
could be different from the other generations, as 
they might be stronger embedded in COR than the 
first generation and stronger in the COO than 
further generations. Further, in the literature 
included for this paper, there is none which offers 
an approach to the quantification of motivational 
factors, which is why future studies should 
intensively concentrate on this topic. With the 
Bubble Table, this literature review offers one 
possible approach for the depiction of quantified 
motivation for further research. Nevertheless, the 
database for creating the Bubble Table in the future 
for analytical purposes must not be extracted out of 
literature, but inquired from the DE themselves in 
order to achieve numerically usable and more 
representative results. For that primary data 
acquisition we have developed a simple method: 
whenever conducting studies on DE 
entrepreneurial motivations, DEs shouldn’t only 

asked to name their motivations, but also to rank 
them on a scale from 1 to 10 according to their 
importance for starting their entrepreneurial 
activity. Averages could then be calculated for each 
motivational factor. With the help of those 
numbers, motivations could be ranked and 
compared analytically. An example is depicted in 
Figure 3.  
The encircled numbers are the calculated averages 
of the named motivations’ level of importance for 

DEs. The diagram then puts those numbers into a 
context by ranking the factors and thus making 
them comparable easily. This method is a simple 
suggestion for creating a solid database which can 
be used for the Bubble Table. As this method only 
includes the variable ‘importance for starting 

entrepreneurial activity’ and thus only allows 

ranking, researchers could develop and improve the 
Bubble Table and the methods related to it by 

including additional variables like 
‘interdependencies’ of variables: the respondents 

would be given two or more motivational factors 
and would have to indicate the strength of 
positive/negative influence of one factor on the 
other using the same scale presented above. Results 
could be used in order to analyze in how far 
motivational factors depend from and influence 
each other. The mentioned institutions of interest 
could then adjust their politics according to those 
interdependencies in order to achieve more 
effective outcomes. 
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Abstract 

Ethnic enclave economies have been defined for the first time in the literature by Portes in 1981 as “immigrant groups 

which concentrate in a distinct spatial location and organize a variety of enterprises serving their own ethnic market 
and/or the general population”. According to that, migrants in the host country can choose either to join the local labour 

market or start their own new ventures. This paper aims to create an overview of previous research contributions to 
these topics and to examine the recent evolution of the researches in this field of study. We conducted a well-defined 
literature-based content analysis, screening articles from the last decade on Google scholar by keywords, titles and 
abstracts. After the process, a net sample of 16 academic journal articles are selected. By examining the sample, we 
were able to provide, first, a framework of the determinants affecting the likelihood to be self-employed, and, second, 
a model regarding factors affecting the performance of ethnic enterprise. As a result, we concluded that the traditional 
definition proposed by Portes, seemed to be not anymore compelling. It has emerged that, nowadays, ethnic enclave can 
be considered more as a social factor that tie co-ethnics even though they are not geographical concentrated. In the final 
section, current research gaps are identified to suggest the further research on ethnic enclave economy.  
Keywords: entrepreneurship; ethnic enclave; entrepreneur; self-employment; new ventures; business; performance; minorities; 
migrant; discrimination; network 
 

 

1. Introduction 

The ethnic enclave’s concept was introduced for 

the first time in the sociologic field referring to a 
geographic area with high ethnic concentration, 
characteristic cultural identity and economic 
activity (Toussaint-Comeau, 2012). In 1981, Portes 
had developed this concept in the economic field, 
defining the enclave economy as “immigrant 

groups which concentrate in a distinct spatial 
location and organize a variety of enterprises 
serving their own ethnic market and/or the general 
population” (Portes, 1981). This was considered 
the starting point for a new branch of studies 
regarding the economic implications of ethnic 
enclaves. 
It has been shown that migrants in the host country 
can choose whether join the local labour market or 
start a new venture (Yang et al., 2010). The 
literature demonstrates that immigrants are more 
likely to become self-employer comparing to 
natives for several reasons. Firstly, it has been 
argued that immigrants face discriminatory barriers 
from employers in the labour market, and thus, are 
more likely to become a self-employer as a career 
option. Secondly, immigrants often come from 
countries with a higher proportion of self-
employed workers and a strong entrepreneurial 
tradition, this experience provides them a form of 
human capital that increases the likelihood to start 
a new business (Fairchild, in press). In addition  
Fairchild (2008) states that the increasing of the 

                                                 
1 Contact Person: Nicoletta Capriuolo, University of Bremen, nicolettacapriuolo@gmail.com. 

migration flows offers some advantages to 
immigrants to open a new activity in an ethnic 
enclave in order to exploit on the one hand the 
clustered tastes and needs of the co-ethnics and on 
the other hand to benefit from networks and 
relationships established in a segregated area. Basu 
(1998) also been argued that enclaves facilitate 
immigrant self-employment because there is less 
competition from firms run by natives 
consequently lowering start-up and operating costs. 
Moreover immigrants often rely on cultural factors 
that make entry into self-employment more 
attractive including risk preferences, savings and 
willingness to work long hours. Finally, 
immigrants can take advantage from the creation of 
their own businesses as they can avoid higher 
marginal tax rates and they can use unpaid co-
ethnic workers (Fairchild, 2010). 
Research on ethnic entrepreneurship generally 
demonstrates that ethnic entrepreneurs benefit 
from higher earnings than their worker 
counterparts, even though some studies showed 
mixed findings regarding the economic success of 
migrant ventures performance. For example, 
Sanders and Nee (1987) observed that, within the 
Chinese ethnic enclave economy, the earnings of 
Chinese employers are higher than those of their 
co-ethnic employees. Similarly, Portes and Bach 
(1985) argued that entrepreneurial activity partially 
explains the relative economic progress of 
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entrepreneurial Cubans comparing to their Cuban 
and Mexican worker counterparts. On the contrary 
Borjas (1990) concluded that the earnings of self-
employed workers were not markedly higher than 
those of workers.  
In order to create an overview of the existing 
research contributions on the entrepreneurship in 
ethnic enclave and analyse factors may be affect 
the performance of immigrant ventures, our study 
is going to investigate following research 
questions: 

1. Which countries have dominated the 
empirical studies on international ethnic 
enterprises? 

2. Which are the personal motivations and the 
environmental determinants affecting the 
likelihood of migrants to start a new 
business in an ethnic enclave? How do they 
influence it? 

3. Which are the factors affecting the 
performance of ethnic ventures? Which is 
the impact of them on earnings? 

The structure of this paper is as follow: firstly, we 
present the methodological approach to the review. 
Then, based on the findings and results of the 
literature analysis, the research shows a framework 
model regarding the focused aspect. The final 
section considers research gap and provide possible 
perspectives for future studies. 

2. Methodology 

Since Ethnic Entrepreneurship has been 
investigated by many researches in the last 
decades, we decided to look for the so-called “pearl 

article” in which the author already analysed 

related articles.  
By using Google Scholar research tool, a pearl 
paper has been selected: “A literature  review on 

the benefits of Ethnic and Minority 
Entrepreneurship” written by Dr. Duraipandi 
Mavoothu in Journal of Asia Entrepreneurship and 
Sustainability volume 5, issue 2 published in 2009. 
This paper deals with the term “Ethnic 
Entrepreneurship” as ”Minority Entrepreneurs”. 

According to U.S. Department of Commerce, 
minority entrepreneurship is defined as following: 
“Minority Entrepreneurs are not just ethnic; they 

are any group of entrepreneurs who are considered 
to be outside mainstream society. Minorities not 
only include ethnic groups but also the travelling 
community, the gay community, socio-
economically disadvantaged, and the disabled. In 
entrepreneurship terms, minorities also include 
females, greys (over 50s), and home-based 

entrepreneurs”. Previous studies identified some 
reasons to explain the high migrant self-
employment rate. First of all, many sociologists say 
that disadvantages in the general labour market 
lead minorities to turn to self-employment (Bates 
and Timothy, 1987). Wage and employment 
discrimination are also considered as 
disadvantages in the labour market causing some 
groups to favour self-employment (Moore and 
Robert, 1983). Additionally, entrepreneurship is 
not only an alternative to salaried employment, but 
also a better option for providing them with a better 
living and wealth Brown et al., 1990. Furthermore 
by establishing entrepreneurship ethnic minorities 
try to achieve a higher social mobility (Levy-
Tadjine, 2004).    
Reading the pearl literature helps us to identify 
some relevant keywords that are useful to seek 
papers on Google Scholar. Keywords have been 
categorized into two main groups: 
Entrepreneurship and Ethnic enclave. The first 
group includes words like entrepreneur, self-
employment, new ventures, business and 
performance. The second one is, instead, composed 
by words like minorities, migrant, discrimination 
and network. As a result of searching, nearly 134 
articles were found written by many institutions. 
After that, these 134 papers were investigated 
through the reading of titles and the analysis of 
abstracts. Of the 134 articles found,16 were used 
for this research (Fig.1).  

104 were not analysed because they were not 
specifically related to ethnic entrepreneurship in 
ethnic enclave and because they were not coherent 
with the inclusion and exclusion criteria. As for the 
time it has been chosen to include only papers that 

Figure 1: PRISMA Flow Diagram 
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were written from 2006 until 2016 given that the 
purpose of the study was to observe how the 
changes in the migration flow affects the ethnic 
enclave environment and development. 
Furthermore, the research was restricted to papers 
written only in English and published in 
sociological and business journals because they can 
be seen as reliable references for a research paper. 
 
3. Results 

Ethnic entrepreneurship covers entrepreneurship, 
labour, management and other disciplines. This 
paper focuses only on the entrepreneurship section 
on the field of study and, in particular, on 
determinants influencing the feasibility for 
migrants to set up their own business in the host 
country and the factors affecting the performance 
of this type of ventures. 
Table 1 shows, in the first column, the determinants 
of self-employment and, in the second one, how 
many times these items are cited in the papers 
analysed.  

 
 

As shown in the table, the ethnic network is he most 
mentioned factor, followed by education, language 

barriers, sense of independence and marital status. 
The representation of these factors in many 
researches demonstrates the importance to 
investigate why immigrants are prefer to be self-
employer rather than join to labour market. Other 
factors such as home country’s entrepreneurial 

tradition, role model, or financial success are also 
mentioned but in a lower frequency. 
 
Table 2 presents results relating to elements 
affecting the performance of businesses run by 
migrants. According to the table we can see clearly 
that ethnic network, educational level and previous 
work experience are named the highest number of 
times among the analysed articles. The number of 
other factors are taken into consideration as they 
affect the economic performance but in a lesser 
extent. 
Factors affecting the 
performance 

Frequency 

Ethnic network  5 
Education level  4 
Previous work experience  4 
Personal savings 3 
Intra-family loans 3 
Government support 3 
Long working hours 3 
Borrowing capital from banks  2 
Language proficiency  2 
Marital status  2 
Detailed business plan  1 
Reinvest profits 1 

Table 2: Factors affecting the performance 

As a result from Table 3, 6 of 16 articles containing 
empirical methods used both qualitative and 
quantitative methods. Qualitative methods are 
based more on surveys and in-depth interviews, 
while quantitative methods consists mainly in 
regression analyses. Even though quantitative 
methods are the most used procedure to test 
authors’ hypothesis, the databases analysed in the 
papers were mainly based on qualitative data. 
These data derives mostly from existing surveys or 
questionnaires while the operationalization of the 
model a conducted principally with quantitative 
methods. 
Table 4 shows the percentages of the migrants’ 

home country analysed in studies. European 
Migrants accounted for the biggest proportion of 
the data, followed by Asians, North-Americans, 
Africans and Latinos. Within the origin continent, 
the most studied immigrant groups came mostly 
from Turkey, China, India and Mexico. Fig. 2 has 
been shown which countries have dominated the 

Self-Employment Determinants Frequency  
Ethnic network 6 
Education  5 
Language barriers  5 
Sense of independence 5 
Marital status 5 
COO entrepreneurial tradition  4 
Role model  4 
Age 4 
Previous work experience 4 
Risk aversion  3 
Discrimination  3 
Financial success 3 
Upward mobility 3 
Geographical factors 3 
Sojourning period orientation  2 
Gender  2 
Self-realization  2 
Incompatible skills 2 
Chronic unemployment 2 
Public self-employment support 1 
Flexible schedule  1 
Block promotional path  1 
Promises of higher earnings  1 
Low wages 1 
Low future prospective returns in 
salary work 

1 

Religion  1 

Table 1: Self-Employment Determinants 
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empirical studies about entrepreneurship in ethnic 
enclave. According to the figure, half of the 
analysed articles are conducted in the United States 
of America (USA) while the second half is 
fragmented among several countries like United 
Kingdom (UK), Germany, New Zealand, 
Denmark, China and Italy.  
Quantitative  Frequency 
Square regression  2 
Logit regression 2 
Equation modelling  2 
OLS regression  1 
Discrete Marcov chain model  1 
Linear  1 
Means and standard deviation  1 
Bivariate correlations  1 
Cross validation  1 
Multivariate analysis  1 
Spatially autoregressive approach 1 
Total 14 
Qualitative  Frequency  
Survey  5 
Interviews 3 
Total 8 

Table 3: Analytical methods used in the 16 empirical 
articles 

This data is that the migration flow essentially goes 
from emerging economies to developed ones. 

 
 

Furthermore, migrants tend to move and establish 
their own business in countries that traditionally 
accept them. 

 
Figure 2: Percentage of empirical Data 

4. Conclusion 

From above results, it is possible to claim that the 
concept of ethnic enclave has evolved over the 
years. From the conducted analysis, it seems the 
traditional definition proposed by Portes in 1981 
which considered ethnic enclave as a distinct 
spatial location, needs to be update. It can be argue 
that, now, ethnic enclave can be considered more 
as a social factor that tie co-ethnics even though 
they are not geographical concentrated.  
The aim of this analysis is to create an overview of 
previous research contributions and to examine 
entrepreneurship in ethnic enclaves considering 
different contexts. The study, first, provides a 
framework of the determinants affecting the 
likelihood to be self-employed (Fig.3) and, after 
that, develops a model regarding factors affecting 
the performance of ethnic enterprise (Fig.4). 
As for the determinants affecting self-employment 
the analysis shows two relevant categories: 
personal and environmental factors. Each of them 
has been later subdivided into push and pull factors. 
On one hand, leading to the direct identification of 
entrepreneurs who evaluate the possibility to 
become entrepreneurs as a last option and as a 
response to dissatisfaction with their working 
conditions, caused by one’s exclusion from the 

primary job market (Verheul et. al., 2010). In brief, 
push factors are unfavourable, overwhelming 
motivations that can bring immigrants closer to 
entrepreneurship in a negative context. On the 
other hand, pull factors lead to the straight 
identification of entrepreneurial opportunity that 
make an intentional choice become entrepreneurs 
in reality because they are aware of their 
entrepreneurial capabilities and they seek to exploit 
opportunities provided by the entry into this type of 

COO  
Europe 36% 
 Turkey 
 U.K. 
 Ucraine 
 Italy 
 Romania 
 Poland 
 Spain 
 Ireland 
Asia 31% 
 China 
 Korea 
 Pakistan 
 India 
 Kazakhstan 
North America 14% 
 Alaska 
 Carribeans 
 Mexico 
 Others 
Africa 12% 
 Nigeria 
 Others 
South America 7% 

Table 4: Country of Origin 
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works (Uhlaner and Thurjk, 2007). In short, the 
pull factors are all the favourable, encouraging 
motivations that can bring immigrants closer to 
entrepreneurship in a positive context. However, it 
is difficult to classify some factors as push or pull 
because they can be identified in both categories 
depending on the cases. 
After considering determinants that could lead to 
ethnic self-employment, this study analyses factors 
affecting the performance of these ventures. These 
components have been summarised into 4 main 

groups: human capital, social capital, financial 
capital and business practices.  
The model also illustrates which of these factors 
impact positively or negatively the outcomes of 
these ethnic enterprises. 

4.1 Self-employment determinants 

4.1.1 Personal Factors 

In this context, motivations leading to ethnic 
entrepreneurship are gathered into two main 
categories: Personal and Environmental factors. 
Personal factors refers to motivations that are 
internal to the migrants themselves and motivate 
them to establish their own business in the Country 
of Residence. As Fig.3 shows, within the Personal 
factors category it has been possible to identify 
three main subgroups: push factors, pull factors and 
factors that can act as either pull or push. 

4.1.1.1 Personal Push Factors 

Low future prospective in return as a salaried 
employee in the salary work is one of the main 
determinants. As well as the perspective to enter 
into the labour mar-ket, as an employee, with low 
wages entail may drive migrants to set up their own 
ventures, where earning could be higher.  
Another push factor can be found in the religion. In 
many cases, such as in Muslim religion, the vast 
presence of entrepreneurial personalities, can force 

Figure 4: Factors affecting the performance 
framework model 

Figure 3: Determinants of Self-employment framework model 
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migrants to enter into self-employment in order to 
emulate the model provided by their reli-gion. On 
the contrary, Turkish migrants establishing new 
businesses in the U.K., are not considered religion 
as a relevant factor which influence their decisions 
to become self-employed (Altinay and Altinay, 
2007). 

4.1.1.2 Personal Pull Factors 

One of the most important pull factor found is the 
sense of independence. It has been defined as the 
inclination to feel free and not constraint to the 
chief orders, thus leading migrants to set up new 
ventures. Moreover, a flexible schedule, in order to 
accommodate family needs, provides another 
relevant incentive to be-come self-employed. Self-
employment is often seen as a way that enables 
migrants to accelerate socio-economic adaptation 
and to promote upward mobility, so that it can be a 
path to advance in their own carriers. Furthermore, 
a family member or close relative who has a 
business, or did so in the past, can serve a role 
model and increase the likelihood of self-
employment. Finally, the promises of higher earn-
ings, is another important push factor in the choice 
to open a business. It has been shown that this 
variable is more relevant for Whites than for Blacks 
(Edelman et al., 2010). 

4.1.1.3 Personal Push and Pull Factors 

According the figure 3, some factor can act as push 
and pull factors at the same time. For example, 
migrants who come from countries with different 
entrepreneur-ial cultural backgrounds, as among 
the others, risk preferences, can influence their 
likelihood to open a new business in the Country of 
Residence. In particular, it has been stated that in 
the case of countries from Central and Eastern 
Europe, the communist heritage left a mark on the 
national cultures, resulting in a relatively high 
uncertainty avoidance levels, thus leading to 
decrease the likelihood for them to start a business 
(Szarucki et al., 2015). Self-employment can be 
used as a step-ping-stone to wage employment, or 
it may be a tradition from the COO and ethnic 
enclave. In addition, education level can be a 
potential competence to become a self-employer. 
Furthermore, the choice to set up a venture could 
be influenced by the age. In fact, young immigrants 
often have no previous working experience and it 
is therefore more difficult to find co-ethnic 
members offering trust based sup-port. The scarce 
support they receive and the possible 
discrimination they undergo can be the main 
drivers pushing young immigrants towards 

entrepreneurship. In addition, older immigrants are 
assumed to be better known than their younger 
counterparts. In this cases, the trust based support 
offered can be recognized as an opportunity. 
Another relevant trigger is marital status, given that 
entrepreneurs could deploy the family labour force 
and obtain higher profits deriving from un-paid 
workers. Moreover, having a family could force the 
migrant to establish a new activity to take care and 
support their family. 

4.1.2 Environmental Factors 

Environmental factors concern motivations that are 
external to the migrants’ own personal motivation, 
are tied to the environment, and lead to set up new 
businesses. Within this category, it is possible to 
pinpoint three main subgroups: push factors, pull 
factors and a factor that can act as either push or 
pull.  

4.1.2.1 Environmental Push Factors 

An important environmental driver can be found in 
the marginalization in the labour market. In fact, 
migrants, in comparison to natives, tend to be 
marginalized and to experience a block in their 
promotional path. For these reasons they tend to 
use self-employment to avoid marginalization and 
thus the unemployed status (Matricano and 
Sorrentino, 2014). Moreover, low wages in the 
labour market can lead some groups to favour 
entrepreneurial activities. The possible 
communication difficulties caused by immigrant 
different language could constitute binds to enter 
the labour market and can push to become 
entrepreneur. It has been shown that this is 
particularly true for example, in the case of Indians 
people in New Zealand (Wang and Maani, 2014). 
Finally, some skills could be not recognised by the 
Country of Residence and this entail that migrants 
are constraint to set up an own new business. For 
example, the non-Hispanic White and Korean 
business owner reported skills that were more 
valued in a market economy so that their businesses 
are more stable than those of Mexican and Black 
business owners (Valdez, 2008). 

4.1.2.2 Environmental Pull Factors 

Social networks, such as family and friends, appear 
to open entrepreneurial opportunities for ethnic 
business owner (Toussaint-Comeau, 2012). These 
networks sup-ply local experience before investing 
financial capital in a business and can be also used 
as a source of low cost supplier (Valdez, 2008). 
Furthermore, the presence of public self-
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employment support policies, incentivize migrants 
to establish new ventures (Matricano and 
Sorrentino, 2014; Blume,et al., 2008). 

4.1.2.3 Environmental Push and Pull Factors 

The higher or lower level of co-ethnic 
concentration, could be seen as a push or a pull 
factors. For example, the high level of 
concentration of Hispanic in Las Vegas, is 
considered as a factor that attracts Hispanic 
entrepreneur to set up a business there (Shinner and 
Young, 2008). On the contrary, a lower 
concentration of co-ethnic in the COR and the 
discrimination in the labour market could act as a 
push factor forcing migrants to establish 
entrepreneurial activities. 

4.2 Factors affecting the performance 

Fig. 4 shows the framework model regarding 
factors affecting the performance of ethnic 
entrepreneurship and it illustrates whether they 
impact positively or negatively on the business 
outcomes. As the first factor, Performances are 
here measured in terms of earnings and factors are 
classified into four different categories. The second 
component, Human capital, which is embodied 
within the individual and includes individual-level 
characteristics. The next factor, Social capital, 
represents the ability to access information or 
generate resources deriving from the network of 
relationships possessed by an individual or social 
unit. The third one, Financial capital, which capture 
access to economic resources to start and support 
the migrants’ business activities. The last but not 

least, Business practices, consists in methods, 
procedures, processes, or rules adopted or followed 
by a company in the pursuit of its objectives. 

4.2.1 Human Capital 

Findings reveal that, generally, human capital 
factors increase earnings for all group of migrants’ 

entrepreneur. This category includes mainly factors 
like the educational level, previous work 
experience and language proficiency. On one hand, 
the educational level plays an important role in the 
businesses’ performance of Polish and Romanians 

starting a new venture in Germany (Szarucki, et al., 
2016). On the other hand, results from the research 
on Turkish entrepreneurs located in London 
indicate that the educational level is not relevant in 
every business sector (Altinay and Altinay, 2007). 
When talking about previous work experience, 
findings state that business owners who 
experienced blocked mobility in the labour market 
earn more than those who do not (Valdez, 2008). 

Additionally, Language proficiency can also affect 
the influence of enclaves on immigrant 
entrepreneurs. Many studies claim immigrants who 
speak the host country language perform better 
with respect to those who do not (see Mora and 
Davila, 2005; Altinay and Altinay, 2007).   

4.2.2 Social Capital 

Social capital can influence outcomes of ethnic 
enterprises in various ways. From the result of our 
analysis, being married is the only social capital 
resource that increases earnings for all groups. By 
using kinship ties as an economic resource, for 
example unpaid family labour, ethnic 
entrepreneurs can increase their profit. Ethnic 
network refers to serve a minority clientele, employ 
a predominantly minority labour force and utilize 
resources of the enclave. Studies showed mixed 
findings about the impact of ethnic network on the 
economic performance when considering different 
groups of migrants. In particular, while Valdez 
(2008) stated that the extensive entrepreneurial 
activity among Koreans is largely attributed to 
social capital and to the exploitation of their ethnic 
network. Robb and Fairlie (2008) in research on 
Indians ethnic network insisted Indian who rely 
less on the ethnic network features perform better 
than the one who do not. 

4.2.3 Financial Capital 

Financial capital constitutes of resources that are 
generated primarily by one’s class position or 

background, such as personal savings, or the ability 
to borrow start-up capital from a market institution 
such as banks. Institutional supports and intra-
family loans are also factors affecting the 
performance of ethnic businesses. It has been 
argued that borrowing start-up capital from a bank 
decreases earnings for non-Hispanic Whites and 
Koreans when compared to not borrowing at all 
(Valdez, 2008). Furthermore, government capital is 
also associated with diminished earnings for all 
groups (Valdez, 2008). Moreover, for migrants 
facing difficulties in borrowing financial capital 
from market institutions, personal savings and 
intra-family loans are associated with higher 
earnings for all groups of migrants. This argument 
has been referred, in particular, to Asian business 
owners. It has been shown that they are more likely 
than Whites to use proceeds from the sale of 
owners’ assets to finance a business venture or to 

rely on family resources to borrow start-up capital 
for their business (Robb and Fairlie, 2008). 
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4.2.4 Business Practices 

From the analysis, it has emerged that some 
business practices can impact the performance of 
ethnic ventures. For example, it has been argued 
that the creation of a well-detailed business plan 
prior to entry into business ownership can lead to 
higher revenues. It has been demonstrated that 
economic success also depends on the working 
hours of the small business owners. According to 
(L. and E. Altinay, 2007) long working hours for 
Turkish in London are associated with better 
performance while (Robb and Fairlie, 2008) argue 
that Asian firms success is not only due to the high 
amount of hour worked per day. The authors 
showed that, examining sales by hours worked, 
Asian and other minority firms have better sales 
outcomes than White-owned firms for each level of 
hours worked in the business. This implies that 
long hours are not the driving force behind the 
better outcome of Asian-owned businesses. In 
addition, the practice of reinvesting profits to 
finance the activity has also considered a relevant 
factor increasing the outcomes of ethnic firms 
(Robb and Fairlie, 2008).  

4.3 Research Gap and Future Studies 

The present papers’ findings can be compared to 
the pearl literatures’ one. From this analysis it can 
be identified that determinants of self-employment 
can be classified, not only as push and pull factors, 
but also into personal and environmental factors. It 
can be also argued that research into this field still 
present scarcity of studies into countries with high 
migration rate and countries which show a recent 
increase in the migration phenomenon such as 
Germany or Italy.  
At this point, some lacks of the research need to be 
addressed. First of all, a cross-sector analysis of 
performance and earning is missing among the 
papers analysed. Then, current research shows a 
lack of analysis about customers’ ethnicity and how 
it could affect the enclave ventures performance. 
Finally, in these studies success is often measured 
in terms of financial outcomes and earnings. 
However, obtaining profitability data can be 
problematic because business owners may be 
reluctant to disclose such information, possibly 
because of fear of the government, taxation, or 
competition. Furthermore, lack of standardization 
in record keeping may make comparative analyses 
difficult (Zuiker, 1998). In the absence of 
profitability data it would be more suitable to 
analyse performance of ethnic ventures in terms of 
survival rate. The findings of this study strongly 
suggest that future research should focus more on 

conflicts within ethnic enclaves deriving from 
differences in languages, national origin and 
religion. In doing so, researchers should analyse the 
consequences of the evolving structure from ethnic 
enclaves to multi-ethnic neighbourhoods. 
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Abstract 

Despite the growing research interest in the phenomena of diaspora entrepreneurship and its increasing importance for 
societies and economies, previous researchers also focused on a specific version of diaspora entrepreneurship – returnee 
entrepreneurship. Returnee entrepreneurs refer to individuals, who start a new business in their home country after 
spending many years in a host country that may offer a high level of skills. As a result, they are in a position to contribute 
to the economic success of the country of origin. This contribution may build on a transfer of knowledge, practices, and 
their international networks to their home country. 

In order to address the key question: which aspects of returnee entrepreneurship have been studied so far and why, the 
study exposes some research gaps in the field. An inductive approach with a systematic literature analysis was chosen. 
Therefore, the paper investigates the selected studies by using different criteria: discipline, methodology, country of 
origin and industry. Half of the articles focus on China, especially the Chinese Science Park Zhongguancun in Beijing. 
Due to this fact, the articles address the high-tech industry, supposing the IT and service sectors are low-barrier-to-entry 
markets with huge growing potential. Further studies could focus on countries outside Asia, e.g. Eastern Europe or 
Africa, ‘rich-to-rich’ returnees or determine the necessary time for a returnee starting a business. Additionally, 
generations as well as age groups can be compared or the educational background and the macro and micro levels could 
be examined in future research.  
Keywords: Returnee entrepreneurship, Diaspora entrepreneurship, Returnee entrepreneurs, Returnees, Returnee experience, Asian 
returnees 
 

 

1. Introduction 

The role of returnee entrepreneurs has gained in 
importance, especially within the development of 
emerging countries. Notably advancing 
globalization and rising migration flows have led to 
an intensification of this effect, e.g. due to simpler 
communication and more flexibility, which can be 
traced back to new technological developments 
like internet or air travel (Drori, Honig and Wright, 
2009: 1001). Triggered by the fundamental social 
transformation of recent years the matter evolved 
into something significant. The topic returnee 
entrepreneurship should be distinguished from 
similar concepts like descending and ascending 
diaspora entrepreneurship. In contrast to returnees, 
both concepts merely refer to one direction of 
migration.     
Accordingly, we define returnee entrepreneurs as 
individuals, who start a new business in their home 
country after spending many years in a host country 
that may offers a high level of skills (Drori, Honig 
and Wright, 2009: 1005; Filatotchev et al., 2009: 
1006; Kenney, Breznitz and Murphree, 2013: 391; 
Wright et al., 2008: 132). As a result of their good 
education and the advanced technology from in-
dustrialised countries, they are in a position to 
contribute to the economic success of the COO. 
Consequently arises through returning, a transfer of 
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knowledge, practices, and their international 
networks to their home nation (Zhou and Hsu, 
2011: 398-299). The most important reasons for 
returning to their COO are economic opportunities, 
access to local markets and family integration. 
Furthermore, their mixed embeddedness leads to 
varied networks in home country as well as in host 
country, which encourages entrepreneurial success 
(Kuznetsov, 2006).  
Investigations into this topic started with the 
phenomenon called brain drain which refers to the 
emigration of highly trained people from 
developing countries to developed countries. Brain 
drain was seen since the 1970s as a negative 
process for already poor countries (Kenny, 
Breznitz and Murphee, 2012: 1). However, the 
opinion about this phenomenon has changed in 
recent years. There is an increasing number of 
studies, which bring to light, that a few intelligent 
immigrants are re-turning to their COO to establish 
a new business (Drori, Honig and Wright, 2009: 
1005; Filatotchev et al., 2009: 1006; Kenney, 
Breznitz and Murphree, 2013: 391; Wright et al., 
2008: 132). As a result of this the cornerstone for 
the investigations concerning returnee 
entrepreneurship was placed. Previous research is 
mainly focused on specific ethnic groups such as 
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Chinese returnee Entrepreneurs and focus-es solely 
on the Zhongguancun Science Park in Beijing (Dai 
and Liu, 2009: 373-386; Filatotchev et al., 2009: 
10051019; Liu et al., 2010: 1183-1195; Wright et 
al., 2008: 131-155). Correspondingly, it can be 
said: What was once a brain drain which benefited 
the economy of developed countries is now 
reversed, to the long-term benefit of China. Today, 
in this case one speaks of brain gain or brain 
circula-tion. According to the Chinese Ministry of 
Education the number of Chinese overseas talents 
from 1978 to 2009 amount to 1.62 million people.  
By the end of 2009, 497.000 students from abroad 
returned to China. This resulted in 2.000 new 
ventures in the hightech sector of Zhongguancun 
Science Park (Liu, Wright and Filatotchev, 2015: 
2). Chinese returnees are mainly specialized in 
sectors such as IT, telecommunications, media, 
computers and biotechnology (Wang, Zweig and 
Lin, 2011: 414). The increasing numbers of 
Chinese returnees show e.g. the relevance of this 
research topic.  
For this reason the main focus is on the returnee 
entrepreneurship of the Chinese sector. The 
objective of this report is to introduce the reader to 
the literature analysis on this subject. Therefore it 
is necessary to ask the question: Which aspects of 
returnee entrepreneurship have been studied so far 
and why? Furthermore, another key question to be 
answered is rather the following: What are the gaps 
of the previous research? As a result, we aim to fill 
these gaps by pointing out a few future research 
questions. 
To clarify the research questions it is relevant to 
figure out the methods we use. In the second 
chapter the review strategy, process and scope of 
the study should be closer defined to give the reader 
a frame for the report. In connection with this, the 
results should be illustrated by using synthesis and 
analysis of the selected studies. Derived from the 
results of the investigation a discussion about 
previous research contributions is to be carried out. 
Consequently, research gaps and suggestions for 
future research can be identified, so that the 
research question can be answered. Finally, the 
references are to be listed. 

2. Methods 

For answering the research questions concerning 
the topic returnee entrepreneur-ship an inductive 
approach was chosen. This could be traced back to 
the fact that this literature analysis is not for testing 
an existing theory. The aim of the inductive 
strategy is the orientation from specific to more 

general, so the other way round. It also has to be 
mentioned that the returnee entrepreneurship 
phenomenon is in its early stage and a wide theory 
is missing. The inductive approach helps in 
building an overview and theories (Elo and 
Kyngäs, 2008: 109) and is connected with a 
qualitative method (Neumann, 2011: 174-175). 
With this inductive approach a systematic literature 
analysis came along. Thereby already published as 
well as appropriate articles could be chosen in the 
first step and then evaluated and summarized in the 
next step. Finally, it is possible to respond to the 
research questions (Petticrew and Roberts 2006: 9). 
The benefits of this approach are the restriction of 
bias, a more dependable outcome and so on. Based 
on this, conclusions and decisions could be derived 
(Becheikh, Landry and Amara 2006: 645).    
In the first step of planning the literature review 
inclusion and exclusion criteria were determined. 
These criteria refer to the time, language, database, 
journal, plus other reasons for excluded articles. In 
case of the time only articles published between 
2000 and 2016 were considered. This selected 
space of time depends first on the majority of 
articles which were published after 2000. Secondly 
a more specific reason for this period of time based 
on the fact that the movement of skilled human 
beings who resettled from poor countries to 
developed countries was named by the initial 
literature the brain drain phenomenon. For the 
developing nations this brain drain motion was 
negatively afflicted. However, from the 1990s, this 
negative opinion began to change to a positive one, 
called brain gain, referring to migrants who came 
back upskilled to their home countries (Kenney, 
Breznitz and Murphree, 2013: 391). These two 
points led to the chosen period of time. 
Furthermore the focus lay on English written 
articles, because the majority of topic specific 
articles provided by the databases is written in 
English. In addition to articles from the national 
and university library Bremen, EBSCO and Google 
Scholar were included to ensure finding the most 
important and a huge number of high-quality 
articles. Another criterion refers to the publication 
medium. The conducted analysis only included 
journals whereby books were counted out. One the 
basis of the limited pool of data all journals were 
taken into consideration even grey literature. 
Finally, articles were excluded due to the fact, that 
they were unobtainable on electronic way. Besides 
transnational and immigrant entrepreneurship 
related studies were not considered for the different 
meaning in comparison with returnee 
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entrepreneurship. In a nutshell, these inclusion and 
exclusion criteria are crucial, because they 
provided strong evidences that only the relevant 
aspects were included to respond to the research 
questions.  
For the search of literature we determined by 
means of thesaurus method a couple of keywords 
to the topic returnee entrepreneurship (see fig. 1). 
This based on the fact that the researchers usually 
use different words relating to the same term. 
Thereby it is guaranteed that important articles 
were included (Crossan and Apaydin 2010: 1158). 
In the first step we defined more general keywords 
because of less background knowledge. This is 
exemplified by returnee entrepreneurs, returnee 
experience and diaspora. After getting a rough 
overview we could expand our list in a next step by 
more specific catchwords such as brain drain, brain 
circulation and country-specific keywords like 
Chinese and Indian returnee.       
After determining the inclusion and exclusion 
criteria and several issue-specific keywords the 
search for appropriate articles in the three 
mentioned databases would be conducted. In the 
next step founded articles were screened using the 
PRISMA flow diagram (see fig. 2). Initially under 
reviewing the title 50 articles were discovered, 
which are maybe suitably. Analyzing these 50 
articles in respect of the abstract led to an exclusion 
of eight articles. The content of the remaining 42 
articles then was studying exactly. In the end 30 
articles left, which fitted with the defined inclusion 
criteria.  
Referring to this, an initially generated Excel file 
helped us to summarize all these articles and 
represent the important facts (see fig. 7-23). 
Ingredients are, for instance general information 
such as the authors, year, titles and focused aspects 
of the articles. Moreover, specific columns were 
added to draw conclusions and show up research 
gaps later on. These columns include the following 
areas: re-search approach, COO, industry and 
discipline. 
 
3. Results 

3.1 Criteria for Analysis 

The objective of the following part is to analyse the 
selected literature regarding to four criteria: 
research approach, COO, industry and discipline. 
First, we considered the dimension “Discipline” 

which mainly concerns the perspective of the arti-
cle.  In this dimension, we analysed the common 
field in research on returnee entrepreneurship. For 

example, the author who specializes in 
International Business and Entrepreneurship is 
classified to the category “Economy”. If the author 

specializes in Social Science, he is assigned to 
“Sociology”, and if the author is a researcher on the 
field Geography, he is classified to “Geography”. 

A few authors have some other research fields (e.g. 
Biotechnology) were assigned to the category 
“Others”. 
The second dimension being determined is 
“Methodology”. This dimension concerns the 
study content and the way the research was 
conducted. In this case, we examined research 
methodology applied by the authors. The articles 
were categorized to “Quantitative”, if the author 

used mainly big samples as well as randomly 
selected focus groups and studied specific variables 
in terms of quantitative data based on data-
collection instruments. If the author did in-depth 
interviews with a limited number of interviewees 
and intentionally selected group, e.g. the 
conducting of three case studies, the article was 
categorized as belonging to the category 
“Qualitative” (Neumann, 2011: 165-193, 200-
201). Some authors conducted a literature review 
of the topic returnee entrepreneurship, these 
articles were categorized as “literature review”.  
To get a more in-depth insight on the aspects, 
which have been studied and to compare as well as 
interpret them in the end, two more dimensions, 
which are more content related, are determined. 
“COO” is determined as the third and “Industry” as 

the fourth dimension with these dimensions, the 
study could get an overview of which countries and 
industries have been focused on. 

3.2 Analysis and interpretation of results 

Basically, the findings from the literature analysis 
show the main focus of the current literature. 
Considering the analysis of the first dimension 
“Discipline” it can be identified that mainly 

economists with 64 % are researching on the topic 
returnee entrepreneurship. The second bigger 
group with 17 % are sociologists, followed by the 
geographers with 11 % (see fig. 3). As a result of 
the high number of economists, it can be 
interpreted that the scientific research mainly 
focuses on economic aspects like the performance 
of the ventures. Due to the low number of 
sociologists and geographers, aspects of the 
sociology such as social behavior, the impact of 
social class and age are neglected, as well as the 
aspects of geography like the conducting of space-
oriented data.  
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Looking to the second dimension “Methodology”, 

most of the authors (57 %) used qualitative 
research methods. A share of 33 % belongs to 
quantitative research method and the remaining 
10% utilized literature reviews (see fig. 4). By 
mainly using qualitative research methods, these 
results can be interpreted that the focus is more on 
the interpretation of social interactions and less on 
testing hypotheses and making predictions. 
Another point is that the outcomes of qualitative 
research are less generalizable, because of the main 
focus on only a few case studies (Neumann, 2011: 
165-193).  
The results of the dimension “COO” show, that 50 

% of the viewed articles focused on China as the 
home country of returnee entrepreneurs. Further, 
14 % of the articles are about India, 8 % about 
Taiwan and 22 % about different countries like 
Ghana, Greece, Philippines, Romania, Egypt or 
Bangladesh (see fig. 5). These results led to the 
interpretation that the authors mainly focus on 
Asian countries, especially on China based on the 
high number of successful returnee entrepreneurs. 
A reason for this purpose could be that the Chinese 
government has designed various preferential 
policies for returnees (OECD Observer: 2002) and 
many returnees want to encourage their COO. The 
Chinese Science Park Zhongguancun in Beijing, 
which is often mentioned in articles, is also a 
hotspot for many Chinese entrepreneurs for 
establishing their business (Dai  and Liu, 2009: 
373-386; Filatotchev et al., 2009: 1005-1019;  Liu  
et  al.,  2010:  1183-1195;  Wright  et  al., 2008:  
131-155). Returnee entrepreneurs, who go abroad 
to study or work, may have enjoyed university 
education or gained  business  knowledge  and  
experience, which  they can use for the 
establishment of their own business in the COO 
(Dai and Liu, 2009: 374; Kenney, Breznitz and 
Murphree, 2013: 395). 
In the last dimension “Industry”, the results show 

that 47 % of the articles are not about the industry 
at all. Around 33 % of the viewed literature refers 
to the high-tech-industry, 7 % concerns to 
information and communication industry, 3 % re-
lates to the biotechnology industry and the 
remaining 10 % is about different industries in 
general (see fig. 6). These facts show that the main 
focus is on the high-tech industry or technological 
industries in general. The reason could be, that the 
IT and service sectors are low-barrier-to-entry 
markets, which are leading to fast-growing 
businesses. Furthermore to gain access to the 
domestic markets within the IT and service sector, 

is seen as a business opportunity for the majority of 
Chinese returnees (Wadhwa, et al., 2011: 7). 
According to Laroche et al. (2011) the area of 
biotechnology is adding to the diversity of the 
Chinese markets and plays an important role in the 
technological development to catch up with the US 
standards (Laroche, et al., 2011: 58). 

4. Reflections and Conclusions 

On the basis of a possible interpretation bias of the 
reviewed articles, we might have perceived the 
author’s message different from its original intent. 
Another explanation could be that we have 
prejudged the topic or individual articles. 
Furthermore, we did not pay much attention to the 
citation frequency or to the level of the journals, 
which were included in our investigation. 
Consequently, the criteria for exclusion were not 
clear enough because of the limited range of 
literature on returnee entrepreneurs. A negative 
effect can be a ‘grey’ literature bias which means 
the reviewed articles were not only academic 
papers, but also reports or working papers. 
An additional limitation could be the inclusion of 
irrelevant articles and the exclusion of relevant 
literature.  
Concerning the content of the literature review, it 
might also be a limitation that the focus lies on 
Asian countries, especially China and India, which 
can be explained by the scope of available data on 
those countries and limited information of other 
returnees, which will be discussed later on. 
The aim of our literature review was to discover the 
main aspects of previous studies and the reason, 
why these facets were examined. Moreover, we 
wanted to define the current research gaps on the 
topic “returnee entrepreneurs”. In this paper, we 

created an overview of the present research status 
on returnee entrepreneurs in regard to the chosen 
dimensions. Concerning the dimension 
“Discipline” our results show, that economists 
were the largest group among the researchers 
conducting studies on this subject. Therefore, 
economic aspects, such as ventures, were mainly 
considered. Since more than half of the review 
articles implemented the qualitative approach, the 
analysis of research propositions on social 
interactions were prioritized. Our reviewed 
literature was almost exclusively about Asian 
countries, which led to the impression of a high 
number of successful returnee entrepreneurs in this 
area. Possible explanations can be stimulating 
incentives set by the governments or booming 
hotspots, such as the Chinese Science Park 
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Zhongguancun in Beijing, to start a business. We 
discovered that almost half of the chosen articles 
were not about any specific industry the 
investigated returnees were working in. Regarding 
the remaining articles, the high-tech industry was 
examined more than others. One reason for this 
might be that the IT and service sectors belong to 
markets, that can easily be entered and possess 
huge growing potential. To answer our second 
research proposition, we derived current research 
trends and gaps of the topic returnee entrepreneurs. 
We focused on future research opportunities, 
therefore we want to mention the top recent 
research developments in this field of study. One 
aspect is the comparison of domestic entrepreneurs 
to returnee entrepreneurs, e.g. concerning their 
business success. As we have already referred to 
several times during this paper the Chinese 
Zhongguancun Science Park in Beijing, a hotspot 
in the high-technology industry is a popular topic 
of articles, which could be due to the available data 
and rapid growth of this science park. The term 
related to this is the issue of the impact on firm 
performance, the political and social development 
in China. In recent studies, this has been considered 
to be relevant. An ascending research trend was 
female entrepreneurship among returnees. China, 
India and Taiwan are starting to pay closer 
attention to the gender, referring to differences and 
opportunities. The topic returnee entrepreneurs 
emerged from the brain drain approach, the issue of 
brain circulation is quite common and investigated 
from different perspectives. Furthermore, 
researchers are trying to find out why returnees 
return to their COO and start a business there.  
During this literature review, we identified several 
research gaps. For further studies, it might be 
interesting to focus on other countries. As we have 
already mentioned the existing literature viewed 
mainly Asian returnee entrepreneurs. So our 
suggestion would be to focus on countries in 
Eastern Europe or Africa, if the general framework, 
e.g. developing economies, should not be changed 
to be able to compare the findings and show 
differences between these countries by dealing 
with returnee entrepreneurs.  
Another interesting approach for future researches 
is the return of Diasporan entrepreneurs, who have 
lived in a rich COR and returning to their rich 
COO. It can be relevant for policy makers to be 
aware of possible problems and opportunities, 
because of their gathered knowledge and 
experience. It might be also interesting for the 
returnees to know, if their network can help or 

hinder to develop a business and if the legal 
situation is the same or even more complicated.  
The necessary time for a returnee to start a business 
has not also been investigated yet. This 
consideration is intriguing because of several 
issues. Firstly, policy makers can set ideal 
incentives for such entrepreneurs to be successful 
in their business, which can lead to advantages in a 
sector towards other countries. Secondly, problems 
of returning to the COO to start a business can be 
discovered. Are there any social or economic 
barriers for returnee entrepreneurs?  
Moreover the first and second generation can be 
focused on future studies. We tried to find literature 
regarding this topic, but unfortunately there was 
not much conducted yet. The importance of 
examining the generations is, that the second 
generation of returnee entrepreneurs might still be 
benefit of the first generation networks or maybe 
establish new alternative ones with the support of 
the old ones.  
Different age groups were also not considered in 
any researches. Maybe there are some differences 
in the development or the management of their 
businesses. The type of networks can also be 
viewed. Are the networks of young returnee 
entrepreneurs more casual?  
Regarding the educational background of 
returnees, there is a research gap in literature. 
Further research can focus on it as it might show a 
different picture than we expect to see. The 
relevance of the education can be investigated or 
may be the level of education. This might be 
important to provide the right support for each kind 
of entrepreneur to be successful in the business.  
The macro and micro level are not observed 
explicitly concerning returnee entrepreneurs. 
Getting an excellent perspective on this topic might 
be relevant to draw conclusions about changes in 
the social environment that might occur when 
entrepreneurs return. Is the family structure 
affected by the return? Do business networks 
change because of returnee entrepreneurs? Such 
questions may be answered by sociological studies, 
if they focus on the network theory within this 
topic. 
Another research gap is to consider the influence of 
returnee entrepreneurs with a more critical view. 
Mostly authors comment positively on returnees, 
this suggests that there cannot be a negative 
influence on the COO economy. Therefore the 
impact on the local markets of such entrepreneurs 
could be investigated in regard with a critical 
reflection on this issue.  
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The success factors of returnee entrepreneurs in 
general might be crucial to know. Returnees can 
discover, if they possess beneficial characteristics, 
useful knowledge or experience and supporting 
resources, such as business or family networks. 
In this paper, we have provided a broader view of 
the topic returnee entrepreneurs regarding previous 
research on this field of study and future research 
opportunities. 
The impact of returnee entrepreneurs on several 
aspects of the micro and macro level has a high 
relevance for the country’s economy. Therefore 

policy makers should pay more attention to them. 
Governmental incentives can be created using use 
their knowledge and experiences, since they can be 
seen as valuable resources. Policy makers can also 
draw conclusions concerning the industry to 
support. Unfortunately, this might be relevant 
primarily for Asian countries. Furthermore, 
especially Asian returnees can take appropriate 
measure regarding the business they want start or 
the industry they want to enter. For researchers this 
paper can be helpful to identify countries, which 
might have not been considered for an in-depth 
analysis of returnee entrepreneurs yet. Overall, 
researchers might take other approaches to analysis 
this topic into account. They could view a more 
critical perspective. 
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