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Data-driven online marketing

Beschreibung:
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Nowadays a massive amount of data is generated on a daily basis from various sources.

At the same time data is considered to be the “new oil” of the economy, since it is probably the most
valuable resource in our digital world. The capability of extracting meaningful information out of large
volumes of data is and will be a challenging task for all kinds of organizations.

In online marketing practice marketers have to deal with data from website content, online shops, social
networks and search engines.

In this course we will discuss how such data can help us making the right decisions and take successful
actions. We do this on the basis of practical cases of our agency work and with real world data. Besides
data analysis we will also talk about data visualisation.

Since a lot of data is freely available in this area, we are particularly concerned with data sets from the
area of search engine optimization (SEO).
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