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Beschreibung:  
Description: 
Media communication system in Ukraine is very peculiar and indicative as it combines features of a hybrid 
‘oligarchic pluralist’ model with extremely high level of social media self-organization. That`s why this 
media system becomes a kind of polygon for studying social movements and media system 
transformation. 
We will start this module with the brief overview of Ukrainian history and realities, as well as explanation 
of the media systems theory. Then we will focus on the different types of Ukrainian traditional and social 
media, on the dynamics of the information flows in this system, on external ties of this system, on the 
national and strategic narratives, on the state of ‘affective public’ during the important events.  
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