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Beschreibung:
Description:

The aim of this practical seminar is to provide an introduction to media ethnography and to learn
practical methods of data collection and analysis. We will concentrate on two methods of data collection:
Conducting qualitative interviews and online / offline observations. For the analysis of qualitative data,
we will work with the OpenQDA software developed at ZeMKI (https://opengda.org). The aim is to learn
how to build categories in the sense of Grounded Theory. Part of this will be co-creation workshops in
which we will test what good teaching materials for this could look like.
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