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Once considered the embodiment of freedom of speech, social media platforms nowadays are saturated
with misleading and manipulative information. With the help of social bots — programmed web robots
designed to perform automated tasks on social media — malicious activity can take place on a massive
scale. Given that some bots are specifically created to infiltrate political discourses, manipulate public
opinion and potentially impact democratic outcomes, the use of bots by public and political actors has
become a significant concern in society. However, not all who are bots are evil. Social bots can also be
deployed to improve controversial political discourses, resist online harassment, or enhance democratic
governance and its transparency.

The objective of this seminar is to gain a comprehensive overview of social bots and the various ways in
which they are used, whether to spread misinformation and manipulate public opinion or to positively
intervene in public discourses through counter speech. The seminar provides insights into a range of
topics related to social media bots and platform manipulation, including misinformation, algorithms,
artificial intelligence, computational propaganda, platform governance. In conjunction with communication
theories such as agenda-setting and discursive power, students will develop an understanding of the role
social bots might play in shaping public life. As part of the seminar students have to complete different
kinds of research-oriented assignments as well as engage in discussions and interactive tasks in class
based on weekly readings.
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