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Description: 
In contrast to men, the situation of fleeing women* is characterized by additional burdens and challenges. 
In addition to gender-specific reasons for fleeing (such as genital mutilation, fear of femicide or forced 
marriage), various factors such as responsibility for children, existing pregnancies, and the lack of safe 
spaces also lead to increased vulnerability of women during flight; repeatedly leading to physical and 
psychological abuse. Offering support to the growing number of people fleeing is essential due to the 
extent of the trauma experienced during the flight and the correlation of integration processes and the 
quality of life in the respective country of arrival. 
In this seminar, we will explore the creation of feminist content for ROSA - Rolling Safespace, a non-profit 
organisation that uses a converted truck to provide a safe space for refuges, especially women* on the 
move.  
 
We will talk about:  

- Introduction to ROSA and its mission 
- Presentation of the Rolling Safespace project and its goals 
- Overview of the local groups and their Social Media Presence 
- Social Media and Feminist Values (eg. exploration of the intersection between social media and 

feminist values and Instagram as everyday feminist practices) 
-  Evaluation of trends in social media in the context of feminist values as well as an analysis of the 

type of content suitable for Rolling Safespace 
 

The seminar aims to empower participants to create content that reflects feminist values and supports 
Rolling Safespace's mission. 
 
Please be aware of the absence rules in this module due to specific practice orientation and limited 
capacity. 
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