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Who is Afraid of Fake News?  
The message, the medium, and the audience - Covid-19 as a case study 

Abstract:  

The phenomenon of Fake News, despite its historical past, rose to the media agenda and public agenda 
around the candidacy and election of US President Donald Trump, who often used it in diverse ways 
and primarily to define what his enemies are doing. Most research on the subject deals with content and 
criticism of the sources and distributive media, but only a minority deals with the target audience of 
public messages, the media audience that should make decisions based on false information. The 
presentation deals mainly with the audience, how it defines the phenomenon, how it recognizes or does 
not recognize Fake News, to whom it attributes the production, and especially whom it believes and 
does not believe creates Fake News. The question of trust in the media and their ability to check and 
verify the information is a critical question for the quality of information people consume in democratic 
societies. The new media that allows everyone to be creators and not just passive consumers adds a 
critical element to the information sources. Initial research in Israel indicated that the public regards 
legacy media as less responsible than other media for disseminating fake news, while the leading 
distributors of fake news are, in the public's opinion, the social networks (61%). According to the Israeli 
public opinion, legacy media are considered more reliable than others (48%) except for family and 
friends who are more valued and came in the first place (68%). Legacy media are valued more than 
others as the ones that can prevent the spread of fake news. The least trusted that are responsible for 
spreading "fake news" are the spokespersons, public relations agents, politicians, and social networks. 
Covid-19 pandemic and especially the vaccinations put the issue of trust in the media information and 
the audience reactions to it on the public and research agenda. The main question will be: whether the 
preliminary findings of elections Fake News may explain the audience's reactions to Fake News about 
Covid-19 and the vaccinations. 
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